


COMPANY PROFILE

Weyco Group designs and markets moderately priced

and better-grade men'’s branded footwear for casual, fashion
and dress lifestyles. The principal brands of shoes sold by the
Company are Florsheim, Stacy Adams and Nunn Bush. The
Company's products are sold through department stores, shoe
specialty stores, boutiques and clothing retailers.The Company
also has a retail division, which consists of 35 retail stores in

the United States, four in Europe and an Internet business.
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SELECTED FINANCIAL DATA

Years Ended December 31

Net sales $221,048,000 $209,469,000 $223,013,000 $215,761,000 $181,200,000
Net earnings $21,856,000 $19,401,000 $20,278,000 $17,135,000 $13,188,000
Diluted earnings per share* $1.81 $1.62 $1.72 $1.46 $1.15

Weighted average diluted

shares outstanding* 12,094,462 11,965,928 11,762,278 11,756,574 11,506,884
Cash dividends per share* $.34 $.26)5 $.21% $.19 $.17
Total assets $189,623,000 $175,498,000 $156,356,000 $151,186,000 $149,239,000
Bank borrowings $10,958,000  $9,553,000 $11,360,000 $27,945,000 $37,802,000

(ncludes the operating results of the Florsheim business subsequent to the May 2002 acquisition.

WEYCOGioup, Inc.

COMMON STOCK DATA

Cash Cash
el Dividends —Price pagse Dividends
Quarter High Low Declared High Low Declared™*
First $22.89 $19.03 $.07 $22.48  $21.25 $.05%
Second 23.46 18.76 .09 21.95 17.76 .07
Third 24.21 19.99 .09 23.90 18.60 .07

Fourth 25.72 21.49 .09 20.78 17.08 .07
$.34 $.26»

There are 214 holders of record of the Company’s common stock and 102 holders of record of the
Company’s Class B common stock as of February 20, 2007.

The stock prices shown above are the high and low actual trades for the calendar periods indicated.

The Class B common stock is not listed nor does it trade publicly because of its limited transferability.
See Note |4 of the Notes to Consolidated Financial Statements.

*All share and per share amounts have been adjusted to reflect the two-for-one stock split distributed to shareholders on
April 1,2005. See Note 13 of the Notes to Consolidated Financial Statements.




2006 was a record year for our company. Net earnings were a
record $21.9 million, up 13% compared with $19.4 million last year.

Diluted earnings per share were $1.81, up from $1.62 in 2005.

Net sales for the year were $22| million, up 5% from $209.5 million last year.
We are pleased with this increase, as we went into 2006 facing some significant
headwinds. Due to the recent merger trend within the retail industry, we lost a
major customer that resulted in a loss of $9.1 million of wholesale volume for the
Nunn Bush and Florsheim brands in 2006. We managed to make up this loss and
actually grew our wholesale business this year. We believe this performance is a

testimony to the strength of our brands and our business model.

In our wholesale division, Florsheim led the way with a 15% increase in net sales,
despite the loss of sales volume from the aforementioned customer. Since we
acquired Florsheim in 2002, our focus has been on maintaining the heritage of the
Florsheim brand, yet making it more relevant for today’s consumer. The current
year’s results reflect the outstanding progress we have made over the past four years.
With more modern, contemporary and casual Florsheim product to offer, we have
expanded our shelf space with retailers, large and small. We believe that we have
now turned the corner in making this brand our own, and we are very pleased

to mark this turning point with such positive results for 2006.

Despite losing significant sales volume as noted above, our Nunn Bush sales were up
1% from 2005. Late in 2006, we enhanced our position with several key retailers.
The Nunn Bush product has been selling well and is consistently profitable for our
retail partners. Looking forward, we will work to continue this positive momentum.
This brand’s strengths are in providing quality footwear with relevant styling at the

right price. We are focused on building off this successful equation.

Net sales of Stacy Adams increased [%. Stacy Adams had a solid year until the fourth
quarter, when sales were down with independent footwear and clothing stores due
to a challenging retail environment for this trade class. Overall, we remain very
positive about Stacy Adams’ evolution into a lifestyle brand. Stacy Adams enjoys a
leadership position in the men’s fashion footwear market, and sales of the brand’s

licensed clothing and accessories continue to grow.



Licensing revenues for Florsheim branded product were down this year, as one
domestic accessory licensee lost a major customer, and royalties from our Canadian
licensee decreased as we transitioned out of that arrangement. On December 31,
2006, we terminated our licensing agreement with our Canadian distributor of
Florsheim footwear. On January |, 2007, we began operating our own Florsheim
wholesale business in Canada, consolidating it with our current Nunn Bush Canadian
business. This will reduce Florsheim royalty revenues for 2007 and beyond, but will
add to our Florsheim sales and operating profits. We believe that we will achieve
significant efficiencies and will maximize the profitability of our Canadian business
by distributing both brands in Canada.

Sales in our retail division increased 8%, with same store sales up 4%. During
2006, we continued our selective search for new retail locations and opened three
new stores in the United States. In 2007, we will continue to evaluate new retail
sites, and will also continue to remodel our domestic stores to our new design,
which has a more contemporary and casual feel that reflects the current trend within
the Florsheim brand. During 2006, we remodeled six of our existing stores, and in
2007, we plan to remodel eight more. At the end of 2007, approximately 75% of our

stores will reflect our new design.

Our operating earnings were up 9% in 2006 due to increased sales and gross
margins. Margins improved because of changes in product mix and fewer markdowns
this year due to solid sales of our products at retail. Higher interest income and a
lower effective tax rate, both resulting from our increased investments in municipal

bonds this year, also contributed to the bottom line increase of 13% for 2006.

Our balance sheet remains strong, with cash and marketable securities of $57 million
and only $11 million of debt as of the end of the year. This net cash position of
$46 million is up from $44 million at December 31, 2005. As our net cash position
grows, we will continue to evaluate how to best use the cash, including continued

repurchases of common stock, increased dividends and acquisitions.

Looking to 2007, we are pleased with our portfolio of brands and see unique
opportunities within each one. We thank you for your interest in and support

of our company.

Thomas W. Florsheim, Jr. John W. Florsheim
Chairman and Chief Executive Officer President and Chief Operating Officer
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FLORSHEIM

What’s in a name? For more than 100 years, the Florsheim name has been
synonymous with high quality men’s dress footwear. Today, Florsheim is the
number one brand in men’s dress and casual footwear from a consumer
awareness standpoint. Our focus since acquiring the brand in 2002 has been
to add more contemporary and casual styles to the classic Florsheim business
dress line.We envision that future generations of consumers will look to

Florsheim shoes for their dress, business casual and weekend casual needs. J.-"‘

Our Florsheim retail stores provide consumers access to a complete line of

our products, and with thoughtful location selection and store design, our retail

presence strengthens and defines our brand image. Our new store design has a
slightly more contemporary and casual feel that reflects the current trend within

the Florsheim line.
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R
SITACY ADAMS

Stacy Adams and men who know style have been a perfect fit for more than
a century. The brand’s history of providing accessible fashion footwear with
unique styling has resulted in a loyal following among consumers. Over the past
decade, we extended the Stacy Adams brand into apparel and accessory products
through license arrangements with companies specializing in these categories.
Today, the Stacy Adams consumer can coordinate with product from head

to toe — including hats, suits, leather coats, sportswear, dress shirts, ties, belts,
socks and jewelry. In 2007, actor Ving Rhames will be the centerpiece of our

marketing campaign.
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NUNN BUSH

Nunn Bush stands out in the crowd for delivering exceptional quality, fit and
comfort at a moderate price. Dedicated to style and with a strong legacy of
craftsmanship, Nunn Bush has been making shoes of unparalleled distinction
since 1912.We strive to provide the most up-to-date comfort technology and

are focused on offering footwear designed to be relevant to current trends.




Products Over the past several years,
we have expanded our design team and
increased our emphasis on technology
and innovation as a means of building

a competitive edge for all of our brands.
During 2006, we completed construction
of a 2,500 square foot design center within
our corporate headquarters. This area
was created to bring all of our designers
and merchandisers together in one

creative, dynamic environment.
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Management’s Discussion and Analysis of Financial Condition and Results of Operations

Overview

Results of Operations

2006 vs. 2005



Management’s Discussion and Analysis of Financial Condition and Results of Operations (continued)

$ 54,540,020
70,148,095
58,017,409

4,443,626

$ 187,149,150
4,134,988
$ 191,284,138



2005 vs. 2004



Management’s Discussion and Analysis of Financial Condition and Results of Operations (continued)

Liquidity & Capital Resources

Off-Balance Sheet Arrangements

Commitments



Other

Critical Accounting Policies

Allowances for Sales Returns and Doubtful Accounts

Pension Plan Accounting



Management’s Discussion and Analysis of Financial Condition and Results of Operations (continued)

Future Accounting Pronouncements

Quantitative and Qualitative Disclosures about Market Risk

Foreign Currency

Interest Rates

Forward-Looking Statements



Consolidated Statements of Earnings For the years ended December 31, 2006, 2005 and 2004

$ 221,047,487
135,734,547

85,312,940
51,868,545

33,444,395
1,940,976

(608,447)
13,627

34,790,551
12,935,000

$ 21,855,551

$ 1.88
$ 1.81



Consolidated Balance Sheets December 31, 2006 and 2005

Assets

$ 15314,140
1,600,871
30,641,632
51,000,849
949,109
1,715,859

101,222,460

40,361,296

8,725,346
28,445,900
10,867,969

$ 189,622,971

Liabilities and Shareholders’ Investment

$ 10,957,518
12,398,740
1,054,354

1,852,305
858,294
5,719,668
72,907

32,913,786
6,620,842

1,915,869

9,129,256

2,585,087
7,576,096
134,264,076

(5,382,041)

148,172,474
$ 189,622,971



Consolidated Statements of Shareholders’ Investment For the years ended December 31, 2006, 2005 and 2004

Balance, December 31, 2003

Balance, December 31, 2004

Balance, December 31, 2005

— — — 21,855,551 — $ 21,855,551
— = = = 216,743 216,743
— — — — (144,688) (144,688)
_ _ — — — $ 21927606
= = = (3.962,011)

9,944 (9,944) — — _

332,758 — 2,605,130 — —

41,000 — (41,000) — —
= = 25213 = =
— = 1,549,056 = —

(233,689) — — (4,964,186) —

_ — — — (5,675,604)

Balance, December 31, 2006 $ 9,129,256  $ 2,585,087 § 757609 $ 134,264,076 $ (5,382,041)



Consolidated Statements of Cash Flows For the years ended December 31, 2006, 2005 and 2004

$ 21,855,551

2,205,979
75,065
517,973
25,213
(1,000,000)
1,185,822
(728)
(643,291)

(2,798,584)
(12,452,247)
(293,982)
175,833
1,908,906
(1,148,516)

9,612,994

(17,813,940)
6,942,114

(3,185,862)
1,737

(14,055,951)

(3,717,899)
(5,197,875)
2,937,888
1,405,014
1,549,056

(3,023,816)
(7,466,773)

$ 22,780,913

$ 15,314,140

$ 11,796,993
576,004

A
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Notes to Consolidated Financial Statements Years Ended December 31, 2006, 2005 and 2004

I. Nature of Operations

2. Summary of Significant Accounting Policies

2



Notes to Consolidated Financial Statements Years Ended December 31, 2006, 2005 and 2004

3. Fair Value of Financial Instruments

4. Investments

2?



5. Inventories

6. Plant and Equipment

$ 1,600,871
12,969,646
27,391,650

$ 41,962,167

$ 1,604,441
12,941,379
27,711,253

$ 42,257,073

$ 408,564

$ 113,658

$ 63,764,455
(12,763,606)

$ 51,000,849

$ 2,672,152
19,831,247
15,939,233

6,470,248
638,503

45,551,383
(17,105,483)

$ 28,445,900

2



Notes to Consolidated Financial Statements Years Ended December 31, 2006, 2005 and 2004

7. Other Assets

$ —
8,636,113
89,233

$ 8,725,346

8. Short-Term Borrowings

9. Employee Retirement Plans

24
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As of December 31, 2006

797,000
15,572,000
(5,330,000)
(4,554,000)
(5,485,000)

(201,000)

+

152,000
(6,847,000)
(390,000)
(2,067,000)
3,569,000

5,583,000

$
$
$
$
$

$

949,000
8,725,000
(5,720,000)
(6,621,000)
(1,916,000)

5,382,000

54%
40%
6%
100%

5.90%
4.5%




Notes to Consolidated Financial Statements Years Ended December 31, 2006, 2005 and 2004

$ 26,325,000 $ 4,586,000
741,000 123,000
1,449,000 253,000
470,000 781,000
(1,321,000) (216,000)

$ 27,664,000 $ 5,527,000
$ 24,630,000 $ —
1,921,000 —
(50,000) —
1,000,000 216,000
(1,321,000) (216,000)

$ 26,180,000 $ —
$ (1,484,000) $ (5,527,000)
$ (1,484,000) $ (5,527,000)
$ —_ $ —_
— (390,000)
(1,484,000) (5,137,000)

$ (1,484,000) $ (5,527,000)

5.65%
4.5%
8.0%

$ 864,000
1,702,000
(1,912,000)
532,000

$ 1,186,000
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10. Income Taxes

$ 11,248,000
1,848,000
357,000

13,453,000
(518,000)

$ 12,935,000
37.2%

35.0%
3.5

(1.6)
0.3

37.2%



Notes to Consolidated Financial Statements Years Ended December 31, 2006, 2005 and 2004

$ 526,000
2,734,000
1,743,000

5,003,000

(1,102,000)

(1,860,000)
(1,649,000)
(1,107,000)

(252,000)
(5,970,000)

$ (967,000)

$ 949,000
(1,916,000)
$ (967,000)

1. Deferred Compensation

12. Operating Leases

28



13. Stock Split

14. Shareholders’ Investment

I15. Earnings Per Share

$ 21,855,551
11,633,448
461,014
12,094,462

$ 1.88
$ 1.81

16. Segment Information

2



Notes to Consolidated Financial Statements Years Ended December 31, 2006, 2005 and 2004

2006
$187,149,000 $ 29,763,000 $216,912,000
4,135,000 —_ 4,135,000
191,284,000 29,763,000 221,047,000
1,630,000 576,000 2,206,000
28,727,000 4,717,000 33,444,000
179,299,000 10,324,000 189,623,000
1,237,000 1,949,000 3,186,000
2005
2004

$208,245,676
6,015,629
6,786,182

$221,047,487

Bl



17. Stock-Based Compensation Plans

4.37%
1.6%
3.5 years
31.7%

dl



Notes to Consolidated Financial Statements Years Ended December 31, 2006, 2005 and 2004

3

1,537,048
47,900
(332,758)

1,252,190

1,204,290

$6.15

Unvested Stock Options

$ 19,400,765
723,742
$ 18,677,023
$1.68
$1.62
$1.62
$1.56
$11.44
24.09
8.83
$12.62
$12.16
4.96 $15,312,859
4.96 $15,276,455

47,900 $24.09 $6.15



Restricted Stock

18. Quarterly Financial Data (unaudited)

2006

$ 59,288,211
$ 21,032,890
$ 5,309,029

$ .46
$ .44

2005

$ 45,111,438
$ 17,459,874
$ 3,642,292

$ 3l
$ .30

$4,041,578
$2,937,888
$1,549,056
$ —

$ 56,084,718
$ 20,600,393
$ 5,168,138

$ .44
$ .43

41,000

$ 60,563,120
$ 26,219,783
$ 7,736,092

$ .66
$ .64

A

A

$24.09

221,047,487
85,312,940
21,855,551

1.88
1.81

3



Report of Independent Registered Public Accounting Firm

BL]



Report of Independent Registered Public Accounting Firm




Management’s Report on Internal Control Over Financial Reporting
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Corporate Information

DIRECTORS

Thomas W. Florsheim

Chairman Emeritus

Thomas W. Florsheim, Jr.
Chairman and
Chief Executive Officer

John W. Florsheim
President, Chief Operating Officer

and Assistant Secretary

Robert Feitler

Chairman, Executive Committee

Leonard ). Goldstein
Retired, Former Chairman,
President and

Chief Executive Officer,

Miller Brewing Company

Cory L. Nettles
Partner, Corporate Services
and Government Relations,
Quarles & Brady LLP

Frederick P. Stratton, Jr.
Chairman Emeritus,
Briggs & Stratton Corporation,

Manufacturer of Gasoline Engines

Supplemental Information

Shareholders are invited to attend
Weyco Group, Inc’s 2007 Annual

Meeting at 10:00 a.m. on May [, 2007,
at the general offices of the Company,

333 W. Estabrook Boulevard,
Glendale, Wisconsin.

The Company’s Common Stock
(symbol WEYYS) is listed on the
NASDAQ Market System (NMS).

EXECUTIVE OFFICERS

Thomas W. Florsheim, Jr.
Chairman and
Chief Executive Officer

John W. Florsheim
President, Chief Operating Officer
and Assistant Secretary

Peter S. Grossman
Senior Vice President, and
President Nunn Bush Brand
and Retail Division

John F. Wittkowske
Senior Vice President,
Chief Financial Officer

and Secretary

American Stock

Transfer & Trust Company
59 Maiden Lane

New York, New York 10038

Weyco Group, Inc.

333 W. Estabrook Boulevard
Glendale, Wisconsin 53212
414-908-1600
WWW.Weycogroup.com

OFFICERS
Judy Anderson

Vice President,
Finance and Treasurer

Matthew J. Engerman
Vice President Sales,
Nunn Bush Brand

Brian Flannery
Vice President, and
President Stacy Adams Brand

Beverly Goldberg
Vice President Sales,
Florsheim Brand

James G. Kehoe
Vice President, Distribution

Robert Lanterman
Vice President,
and President Brass Boot Brand

Rick Lechusz
Vice President, Credit

David McGinnis
Vice President, and
President Florsheim Brand

George Sotiros
Vice President, Information Technology

Tim Then

Vice President, Retail Division

Allison Woss

Vice President, Purchasing

Copies of the Company’s Annual
Report to the Securities and
Exchange Commission (Form 10-K),
its Quarterly Reports to the Securities
and Exchange Commission (Form
10-Q’s), or its Code of Business
Ethics will be furnished without
charge to any shareholder (including
beneficial owners) upon written
or telephone request.

Written requests should be sent to

Investor Relations, Weyco Group, Inc.,
P. O. Box 1188, Milwaukee, Wisconsin
53201 or e-mailed to
Investor.Relations @weycogroup.com.
Telephone inquiries should be made

to 414-908-1600.
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